
NBCVB FY18 Tourism Mini-Grant Awards
Applicant Project Amount Awarded Purpose of Project Distribution Plan
Cape Ann Chamber of Chamber of Commerce 2018 Cape Ann Guide + Directory $2,500.00 The 2018 edition of the Cape 

Ann Guide will be its 9th annual 
edition.This publication is now 
firmly established as the ost 
comperhensive and sought 
after visitor guide and directory 
representing all of Cape Ann.  
The Guide features the Cape 
Ann region and its four 
communities of Essex, 
Gloucester, Rockport, and 
Manchester-by-the-Sea.  the 
2018 edition will have greater 
content and a full business 
directory and will be expanded 
to 104 pages.  It will include 
featured articles sich as 
attractions and activiites on 
land and on the water adn 
feature articles including Cape 
Ann's schooner heritage and 
third annual CAPA.  It will also 
detail beaches and lighthouses, 
tides and transportation 
services.

Total print: 75,000 ( will also 
have a digital version available 
on capannvacations.com, 
rockportusa.com as well as the 
Chambers main website: 
Distributed: digital flip book 
(unlimited 300,000 sessions in 
2017); 2,000 AAA offices in 
Southern New England, CT & 
berkshires; 9,500 Southern ME 
& Nh; 42,300 Cape Ann 
Regional distribution; 3,600 
Greater Boston Attractions with 
CTM; 10,000 Visitor Information 
Centers; 500 mailed out upon 
request. 

Destination Salem 2018 Salem Guide & Map $6,000.00 The annual Salem guide & Map 
is the cornerstone to 
Destination Salem’s annual 
marketing strategy.  Working in 
conjunction with salem.org, the 
Salem guide is the fulfillment 
piece to web site and 
advertising.  Destination Salem 
prints 350,000 copies and 
distributes through CTM Media 
group, AAA offices, MOTT, 
Discover New England, and our 
Advertisers. Salem guides are 
a resource for leisure travelers, 
group tour planners, special 
event planners (including 
brides), and conference 
organizers.  It is also hosted 
online at salem.org as a digital 
flipbook.

Total print: 350,000, plus a 
digital flip book. Distributed 
through: AAA offices and Travel 
Agencies- 25,000, Advertisers 
80,000, CTM Media Group 
Distribution 120,000, Direct Mail 
40,000 , Group travel planners 
10,000, Vistor Centers 75,000

Essex Agricultural Society DBA Topsfield Fair Topsfield Fair Google Adwords Project $2,400.00 Topsfield Fair will promote 
agriculture and the Topsfield 
Fair through Google AdWords 
Project. The campaign will 
allow us to buy related 
keywords and drive more traffic 
to our website.  The increased 
traffic will lead to more visitors 
and revenue for the Topsfield 
Fair/Essex Agricultural Society 
and the surrounding region.  It 
will also promote awareness 
about local agriculture.

The google adwords project is 
targets to bring the consumer to 
the Topsfield Fair and more 
visitors to the area.  Being a web 
project it reach is an unlimited 
number of consumers who will 
view universally. This is an 
online advertising service 
developed by Google, where 
advertisers pay to display brief 
advertising copy, product 
listings, or keywords within the 
Google ad network to web 
users.



Essex National Heritage Commission, Inc. Essex Coastal Scenic Byway Rack Card $534.00 Reprinting of the Essex Coastal 
Scenic Byway rack card, first 
produced and distributed in 
Spring 2012. With assitance of 
North of Boston CVB mini-grant 
program.No design or content 
revisions planned. Essex 
Heritage proposes to engage a 
new Essex County- based 
printing vendor who provided a 
much better price (Minit-Print)

Total copies: 25,000; Lodging 
commercial sites in boston along 
I-495 and southern NH- 15,000; 
Cape ann Chamber fullfilment 
packets - 500; Essex Heritage 
Regional Visitor Centers - 1,500; 
Lodging- (125), Restaurants 
(100), Retail shops (50), Cultural 
Sites (50) - 3,000

Gloucester Tourism Alliance DBA Discover 
Gloucester

2018-19 Discover Gloucester Visitor Guide 
Souvenir

$5,000.00 The Discover Gloucester Visitor 
Guide is the primary marketing 
tool produced by the DMO to 
engage and delight visitors and 
potential visitors to Gloucester.  
This essential souvenir is the 
number one resource for those 
travelers seeking information 
about what the city has to offer.  
The digest size publication is a 
tangible keepsake with a 
proven track record of 
popularity.  It is rich in content 
and provides the reader with a 
myriad of news including: 
Calendar of events, Where to 
Stay, Play, Dine, Shop, Enjoy, 
Relax, Learn, Discover and See 
the Sights.  It is distributed in 
numerous hotels, attractions, 
visitor sites, throughout Greater 
Boston area as well as PA, NY, 
NJ and more.

Total Print: 125,000  
CTM Media & Explore board 
50,000 (Copley place, Faneuil 
hall Marketplace, AAA program, 
Logan Airport) Boston Globe , 
Train Stations); 2,500+ website 
fulfillment requests (Direct 
visitors); 2,000 Boston Globe 
Travel Show (Consumer Show); 
2,500 AAA Marketplace, 
Foxboro (Consumer Show); 
2,000 Day Trips & Destinations 
CT (Consumer Show); 1,200 Big 
E (NE Fair); 5,000 Getaways on 
Display (Infor Centers); 45,000+ 
Promotions Express, Elizabeth 
distributes(Cape Ann & North 
Shore)

Greater Haverhill Chamber of Commerce Greater Haverhill Visitor Guide $2,000.00 2018 Greater Haverhill Vistor 
Guide encourages and 
develops the businesses in the 
Greater Haverhill area.  We are 
decreasing the print run from 
15,000 to 10,000  this year due 
to budget and interest. 

Total: 10,000- Highway Visitor 
Center- 1,000, Hotels in Essex 
County and Merrimack Valley - 
2,000, Restaurant and tourist 
attractions- 2,000, Amtrack 
Stations - 1,500, 
Expos/Fairs/Festivals - 1,500, 
GHCOC (Visitor Center, 
Relocation Packets and other 
Misc.) -2,000.



Greater Newburyport Chamber of Commerce 2018 Visitor and Resource Guide to Greater 
Newburyport

$2,500.00 The 2018 Guidebook will be 
appproximately 88-pages. The 
guide book, targeted at tourists 
and visitors to the City, offers 
useful information on 
accommodations, shopping, 
dinning, recreation, natural 
history, cultural arts and events.  
The book is nearly 50/50 split of 
advertisments and articles or 
photoss. The Chamber 
estimates from as their survey 
tool that in 2015, over 500,000 
visitors came to Newburyport. 
65% are from outside of 
Massachusetts. The guidebook 
is an important economic 
development tool increasing 
visitation to the the city and 
region. 

Total print: 40,000- AAA offices 
in Northern NE- 2,000, Boston 
Attractions and info centers- 
4,000, Focus boston and 
cambridge hotels- 4,000, New 
Hampshire hotels- 2,000, 
Faneuil Marketplace- 2,000, Big 
E- 1,000, Chamber partners- 
2,000
The Chamber will continue to 
work with CTM to ensure that 
our guidebooks are in markets 
at least 50 miles plus away from 
Newburyport.

Marblehead Chamber of Commerce 2018 Marblehead Visitor Guide and Map $2,500.00 The Marblehead Chamber of 
Commerce will produce the 
annual Visitor Guide and map.  
The main purpose of the guide 
is to attract tourists to 
Marblehead, MA and provide a 
wide range of information in a 
user-friendly fashion regarding 
lodging, restuarants, shopping, 
maritime activities and 
transportation.  The guide also 
highlights historic points of 
interest and is filled with 
beautiful pictures of our town.  
The project shelf life is one 
year.

20,000 will be produced and 
distributed to: All MA highway 
visitor centers (1,500), Working 
with CTM to distrubute to AAA 
hotels North of Boston (7,500), 
throughout the US through web 
requests (5,000), local (6,000).

Marblehead Museum Exterior Lee Mansion Signs $176.00 We will be producing 2 (2'x3') 
signs to hang on the fence of 
the Jeremiah Lee Mansion in 
downtown Marblehead.  These 
signs will replace old and 
outdated signage that has 
become worn, faded and 
broken. They will be 
permanently attached to the 
fence and easily read as 
visitors walk down the sidewalk 
in front of the Mansion.  They 
are crucial for promotion of the 
site, explaining the Mansions 
historical significance, and 
inviting visitors inside.

We are currently partnering with 
othe local sites to promote 
tourism and marketing through 
reciprocal discount tickets and 
social media promotions. The 
signage will make our marketing 
much more attractive and visitor 
friendly as we reach a wider 
audience.  WE also partner with 
local B&Bs to provide lodging 
and discounted tours of the 
Mansion. This will help increase 
our visibility amoung overnight 
guests and help spread the work 
outside the North of Boston 
region.



Montserrat College of Art Summer Immersives (classes) postcard/website 
and social media promotion

$360.00 Promotional materials/website 
and social media for Montserrat 
College of Art's week-long 
summer inmmersives program 
June 3-July 1, a series of 
weeklong full day classes held 
at the college's accademic 
building and in locations around 
the Northshore.  All class 
participants will be provided a 
list of North Shore historic and 
cultural sites, art 
gallereis/museums and points 
of intereste.  Plan spend of $50 
per class for Facebook Ad 
Boosts.

3,000 postcards will be 
produced and distributed 
through the following channels:  
2,000 bulk mailing to continuing 
education and art educators list 
throughout New England; 500 
bulk mailings to art departments 
of AICAD throughout the 
country; 200 Fist Class mailing 
of postcards to names and 
addressed collected after the 
bulk mailing; 300 additional 
postcards to be distributed by 
traveling admissions counselors.

Rockport Chamber of Commerce, a Division of the 
Cape Ann Chamber of Commerce

2018 Rockport Visitor's Map and Guide $2,500.00 The Rockport Division of the 
Cape Ann Chamber of 
Commerce retains its mission 
to promote Rockport as a visitor 
destination. A distinctive 
Rockport-focused brochure is 
needed to meet the great 
demand for a fulfillment piece 
and visitor guide specific to 
Rockport. In 2018 we pan to 
produce 75,000 copies of a full 
color visitor guide with a fresh 
new cover and updated listings 
and events calendar. The 
brochure will include a calendar 
of events and detailed listings 
with a map locations for a more 
than 80 individual Rockport 
based businesses and area 
attractions including 25-30 
Rockport accommodations. 
Listings will include 
accommodations, restaurants, 
attractions, shops and services, 
museums and art galleries as 
well as points of interest to 
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Total print: 75,000 - CTM 
(Boston attractions and info 
centers, hotels, and 
transportation centers and 
westchester county train 
stations) 35,000, Locally and 
regionally through a variety of 
properties, attractions, and 
major visitor centers including 
cape ann, the route 128 visitor 
center in Beverly and the Maria 
Miles visitor center in Salisbury- 
39,400, Mailed out in direct 
response to mail and phone 
inquries: capeannvacations.com 
and rockportusa.com- 500, 
Downloadable. printable 
versions of the 2018 Rockport 
visitor map and guide on both of 
the Chamber's travel and 
tourism websites, as well as on 
capeannchamber.com. enabling 
us to daw prospective visitors 
and overnight guests to rockport, 
Cape Ann, and the North of 
Boston region from across the 
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Rockport Cultural District Rockport Rack Card 2018 $670.00 Create a single fold rack card 

for Rockport.  Information on 

card will include: annual events 

& festivals, list of restuarants, 

including icons to indicate 

which ones have liquor 

licenses, list of shops and 

galleries and provide 

information regarding the Inns 

of Rockport, MOTT, NOB, RCD 

and Rockport.  Historically rich, 

fun filled events we're providing 

vistors a rich fulfilling overnight 

experience.  

10,000 rack cards will be 
printed.  Distributed through: 
Digital verisons through social 
media, email and website; 
reaching outside the area 
including Boston and throughout 
the state, possibly including 
event like the Big E (2,500), At 
partner events and locations 
throughout Cape Ann and North 
Shore (2,500), at each festival to 
encourage return visitors (1,000) 
and throughout rockport 
galleries, inns shops and 
restaurants.  There will also be a 
website enhancement on 
RockportMA.gov to support the 
printed efforts.

The House of Seven Gables Settlement 
Association

Translation of informational site maps $1,755.00 The translation, printing, and 
digital support of an interpretive 
site map for non-English 
speaking tourists.  The goals of 
this project are: to strengthen 
our ability to attract international 
visitors to Salem and the region 
and the capability to provide a 
more comprehensive visitor 
experience at the site which 
would coplement regional 
efforts to increase satisfaction 
for international tourists. The 
Gables hosts approximately 
100,000 visitor per year with 
about 20% of our visitor base 
coming fro areas that require 
foreign language support.

20,000 maps (2,500 of each of 
the 8 languages)
Distribution includes: 19,500 
onsite (which will be used to 
increase satisfaction with foreign 
travelers); 150+/4 times a year 
Digital at www.7gables.org and 
quarterly email marketing to tour 
opperators; 1,000+ Digital  on 
the website, the use of SEO and 
keywords on the page will 
support this goal (quantity is 
based on google annalytics); 
500 DNE Trade Show, will share 
hard copies of the map as 
appropriate with travel 
professionals.

TOTALS $28,895.00
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