
NBCVB FY21 Tourism Mini-
Grant Awards
Applicant Project Amount Awarded Purpose of Project Distribution Plan
Destination Salem 2021 Salem Guide & 

Map
$10,000.00 The annual Salem visitor guide continues to be the 

cornerstone of Destination Salem’s tourism marketing 
efforts. Supporting salem.org and the new Destination 
Salem app, the annual guide is our fulfillment and 
primary distribution piece to tens of thousands of visitors 
and potential visitors around the globe.

Print Run: 275,000   CTM Media Group 100,000 
Hotels, visitor centers, travel centers 
throughout Massachusetts; Direct Mail 
Fulfillment 50,000 MailMID in Watertown, MA; 
Consumer shows 25,000 Pending COVID 
guidelines; Direct Mail to AAA offices 15,000 
New England and Mid-Atlantic AAA offices; 
Group Tour request fulfillment 10,000; Local / 
Regional distribution 75,000 Advertisers and 
tourism partners

Gloucester Tourism Alliance 
DBA Discover Gloucester

2021-2022 Discover 
Gloucester Visitor 
Guide

$10,000.00 Among many marketing initiatives of this DMO, the 
Discover Gloucester Annual Visitor Guide is the 
centerpiece to our branding efforts produced by the 
organization to engage  and entice visitors to Gloucester. 
This essential souvenir is the number one resource for 
those travelers seeking information about what the city 
has to offer. The digest size publication is a tangible 
keepsake with a proven track record of popularity.  It is 
rich in content and offers the reader a myriad of valuable 
information: where to stay, play, dine, shop, enjoy, relax, 
learn, discover and experience the authenticity of 
Gloucester! It is distributed in numerous hotels, inns, 
attractions, visitor sites throughout Greater Boston, as 
well as in PA, NY, NJ and more. It is financially supported 
through our local and regional advertising partners. It is 
available on our website in both hard copy with mailing 
requests and digital flip page versions.  

Print Run: 100,000     CTM Media & 
Exploreboard - 45,000 (FHMP, AAA, Logan 
Airport, North Station); Website fulfillment 
requests - 5,000 (Direct Visitors); Take out bags, 
grocery & liquor stores - 2,500 (Direct 
Consumers); Real Estate Company Welcome 
Kits - 1,000 (New Residents); Getaways on 
Display - 8,000 (PA, NY, NJ); GBCA residential 
concierges - 3,000 (Greater Boston); Local 
distribution - 20,000 (Cape Ann); Boaters’ 
packages, yacht clubs - 1,200 (Misc.)      



Amesbury Chamber of 
Commerce

Discover Amesbury $780.00 In 2020, the Amesbury Chamber of Commerce was 
awarded an NBCVB grant that allowed us to produce 
three high-quality, sixty second promotional videos. 
Dubbed "Discover Amesbury", these videos were 
distributed through paid promotion on social media 
platforms, as well as through the North of Boston Media 
Group. Each video focused on a different aspect of 
Amesbury, including our restaurants; small shops; and 
general community. 

For 2021, the Amesbury Chamber of Commerce 
would like to contract with the same video 
production company to update these videos. 
The existing videos feature some businesses 
that have since closed; while new, vibrant 
businesses have just opened and would be 
worthy attractions for potential visitors. 
Additionally, we would also like to include shots 
of our hotels, to emphasize that Amesbury is 
absolutely a community that visitors can come 
visit, play, and stay. We would also like to ask 
the NBCVB Executive Director to be the 
voice/person making the call to action to 
"Discover Amesbury" (see existing videos here: 
https ://amesbu rychamber. com/be-a-
weekender/)



Cape Ann Chamber of 
Commerce- Rockport 
Division

2021 Rockport Visitor 
Map & Guide

$3,720.00 The Rockport Chamber of Commerce, a Division of the 
Cape Ann Chamber of Commerce, retains its historic 
mission to promote Rockport as a visitor destination. A 
distinctive Rockport-focused brochure is needed to meet 
the very great demand for a fulfillment piece and visitor 
guide specific to Rockport. Of the total of 60,000 pieces 
printed in 2020 - a reduced number from previous years 
due to the pandemic - nearly all the Rockport Visitors' 
Maps were distributed between May and December, and 
we expect to distribute all by the time the new 2021 
edition is available.For 2021, the Rockport Chamber will 
return to producing 75,000 copies of a full-color visitor 
map and guide with a new design and a fresh new cover. 
The brochure will include a more limited 2021 calendar 
of events and detailed listings with map locations for 
approximately 70 individual Rockport-based businesses 
and area attractions, including 16 to 18 Rockport 
accommodations.

Print Run: 75,000 CTM: Boston Attractions & 
Info. Centers, Hotels, and Transportation 
Centers; and Westchester County Train Stations- 
35,000; Locally and regionally through a variety 
of properties, attractions, and major visitor 
centers, including Cape Ann, the Route 128 
Visitor Center in Beverly and the Maria Miles 
Visitor Center in Salisbury. - 39,500; Mailed out 
in direct response to mail and phone inquiries: 
capeannvacations.com and rockportusa.com- 
500; Viewable and downloadable versions of 
the 2021 Rockport Visitor Map & Guide on both 
of the Chamber's travel and tourism websites, 
as well as on capeannchamber.com, enabling us 
to draw prospective visitors and overnight 
guests to Rockport, Cape Ann and the North of 
Boston region from across the nation and 
around the globe- (278,000 sessions combined 
in 2019.



Cape Ann Chamber of 
Commerce 

2021- 2022 Cap Ann 
Guide & Directory

$5,500.00 The 2021-2022 Cape Ann Guide & Directory, published 
by the Cape Ann Chamber of Commerce, will be its 
twelfth annual edition. This publication is now firmly 
established as the most comprehensive and sought-after 
visitor guide and directory representing all of Cape Ann. 
The Guide features the Cape Ann region and its four 
communities of Essex, Gloucester, Manchester-by-the-
Sea and Rockport. In addition to 75,000 printed pieces, 
an online edition of the Cape Ann Guide & Directory will 
also be featured prominently on the home pages of the 
Cape Ann Chamber's high-traffic visitor-facing websites 
capeannvacations.com and rockportusa.com. This 
version will be interactive, enabling over 200,000 visitors 
to flip through the magazine, read all its content and 
open advertisers' and members' websites from anywhere 
in the world. It's a powerful combination of print and 
online media. 

Print run: 75,000. Included as a digital, flip-page 
version on all Chamber websites with clickable 
ads- unlimited (Flip book had over 1,500 reads 
in 2020); Gatehouse Media/ Wicked Local 
Newspaper Inserts for Metro-West/ 1-495 
corridor (9,500); Cape Ann regional distribution - 
visitor centers, accommodations (in-room 
placement), restaurants, transit areas, 
newspaper inserts, major attractions and other 
businesses (43,000); Greater Boston Attractions 
and Transportation Centers, western Mass, CT 
and NY via CTM (7,000); Visitor Information 
Centers off Cape Ann, including Maria Miles VC 
in Salisbury and Route 128 service plaza, North 
Beverly, MA (15,000); Mailed as part of visitor 
information packets upon request to visitor 
inquiries (500)



Essex National Heritage 
Commission, Inc.

Showcasing the Border 
to Boston Trail

$800.00 The Border to Boston Trail is a developing 70 mile shared 
use trail that links approximately 20 communities from 
the New Hampshire border to Boston’s northern suburbs 
for nonmotorized uses including walking, bicycling, 
wheelchairs, strollers, and more. Funds from the North 
ofBoston Mini-Grant program will assist Essex Heritage 
with the print production of a newly recreated brochure 
that showcases the history, many uses, and availability of 
the trail to residents and visitors alike. Grant funds will 
be used to assist in paying for printing a handsome 16” x 
9” 3-fold, double-sided brochure. The brochure will then 
be distributed to the 13 participating visitors centers in 
the heritage area, heritage partners along the trail and to 
bike shops and recreation-focused stores in and just 
outside of Essex County.

Print run: 2,000 - Brochures will be distributed 
both in accordance with our partnerships at 
several
visitor centers throughout the region as well as 
with heritage partners located along or just off 
of
the trail. Additionally, bike-related businesses 
that accept brochures will receive 50 or 25
(depending on their proximity to the trail). 
Finally, communities with the trail running 
through them
coincidentally are part of Community 
Greetings’s distribution area and therefor will 
be distributed
through the welcome packets that they provide 
to new residents in Danvers, Topsfield, 
Middleton,
and Boxford (key communities along the Border 
to Boston trail).

Greater Haverhill Chamber 
of Commerce

Greater Haverhill 
Chamber Visitor Guide 
& Directory

$3,000.00 The GHCOC has partnered with the City of Haverhill, as 
well as officials in our member towns, 
MassDevelopment, local institutions, developers, 
realtors, and others, to engage in promoting the area via 
welcome meetings, open houses, relocation packages, 
and social media campaigns –all designed to entice 
developers, new businesses and visitors to the area. This 
guide is also included along the Amtrak Downeaster 
route to encourage people to hop off the train in 
Haverhill.

Print run: 5,000 - 10,000 Guides printed
Distribution:
Maria Miles Visitor Center (500); Hotels in 
Essex County and Merrimack Valley (1,000); 
Restaurants (added to takeout) (500); Amtrack 
Stations (500); 6 local museums (1,000); Local 
colleges- NECC, UMass Lowell, Merrimack 
College (500); GHCOC  (1,000)



Greater Newburyport 
Chamber of Commerce

Official Visitor & 
Resource Guide 2021-
2022

$5,000.00 The Greater Newburyport Chamber of Commerce & 
Industry is applying for a grant for printing the Official 
Resource Guidebook to the greater Newburyport area. 
The Guidebook was first introduced in 1997 as a 48-page 
overview of the city. At that time the guidebook 
consisted mostly of advertisements for local shops and 
companies. Each year since then, the Guidebook has 
grown in size and scope and has been well received by 
businesses and visitors alike. The 2021/2022 Resource 
Guidebook to greater Newburyport will be an 
approximately 70-page comprehensive guide to the 
greater Newburyport Region. The Guidebook offers 
useful information on accommodations, shopping, 
dining, recreation, natural history, cultural arts and 
events. The book is now nearly a split of advertisements 
and articles or photos. 
The Guidebook to Newburyport is targeted at tourists 
and visitors to the city but also offers information to 
locals on changes to business scene. The book is the only 
free comprehensive guide to all that the city and area 
have to offer. Over the last ten years, Newburyport has 
steadily grown to be a destination and a haven for 
tourists visiting the New England region. The Chamber of 
Commerce estimates that in 2019, over 500,000 visitors 
came to Newburyport. 

Print run: 30,000- 20,000 to be distributed with 
CTM, 1,500 with Ski NH, and 8,500 will be 
distributed from the Chamber



Marblehead Museum A 360-Degree Tour of 
the Jeremiah Lee 
Mansion 

$1,000.00 This project will result in a 360-degree virtual tour of the 
Jeremiah Lee Mansion. The tour will be uploaded to the 
Museum's website, as well as Google Street View, so 
those searching for attractions in Marblehead will get a 
sneak peak at one of the highlights of the town's Historic 
District. The contractor will also provide the photographs 
to the Museum for their use. Additionally, the contractor 
will work with the Museum to use the photography to 
produce a YouTube video that can live on the Museum's 
YouTube page, as well as used in social media and other 
digital mechanisms. The Museum has chosen to

The 360-degree tour will be available on the 
Marblehead Museum's website and on Google 
Street View. The YouTube video will be 
available on YouTube, as well as on the 
Museum's website. These are free and 
accessible to all. 

Newburyport Art Association Newburyport Art 
Association New 
Website

$2,000.00 The project is creating a new, Squarespace-based 
website to
provide: better showcasing and promotion of artwork 
and artist profiles to draw in the
public; better navigation;, clearer communication and 
marketing about NAA
programming (exhibitions, education, festivals, 
speakers); clearer communication about
community projects and programs; clearer visibility for 
sponsors and donors; addition of
SEOs to support more robust marketing strategies; and 
easier site management for
quick and timely updating. The current site is at least 10 
years old and is an obsolete,
unattractive, and difficult to update WordPress site that 
does not showcase our
programs, suit our needs, or allow for robust marketing 
and outreach, and definitely
hampers our growth, impact, and outreach.

Two areas of our distribution plan impact areas 
50+ miles away: our art exhibition and calls for 
entry, and our venue rental. A significant part 
of this new website project includes SEO 
optimization. Once our website is complete we 
will also be able to apply for a Google Ads grant 
for non-profits to further increase our reach. 
Our new website will be linked to ArtCall, a 
national art call-for-entry and exhibition 
platform that promotes our calls and 
exhibitions across the national artworld. In 
addition, our new website will include profiles 
and links to 450+ artist members who are 
based not only locally but throughout the 
greater New England region extending into 
Western MA, Southern and Central Maine, New 
Hampshire, and Connecticut. These artists will 
link
and promote our website through their own 
sites and networks.



Town of Rockport Experience Rockport – 
“[Season] in Rockport”

$1,340.00 The Town of Rockport is seeking a grant of $1,340.00 in 
support of their Experience Rockport, [Season] in 
Rockport digital campaign. As COVID as provided us the 
opportunity to rethink and strategize, the Town of 
Rockport in partnership with the inns, restaurants, and 
artisan makers, recognize the great value of reaching the 
guests that will travel to Rockport and extend their stays 
from day trips or one night stays to include 3, 5, 7, and 
10-day experiences. Through new videos filmed and 
created for this campaign, we will highlight the 
experience of Rockport, of staying at the inns, eating at 
our restaurants, and experiencing all there is to see and 
do throughout the town. We’ll be sharing the videos 
digitally, including via social media channels and utilizing 
Google AdWord professionals to extend the reach. 
Through COVID and the transformation our inns have 
taken, Rockport has the opportunity to reach a whole 
new inn traveler and share all we have to offer. With this 
campaign, with believe we will reach that audience and 
get them excited to Experience Rockport, a marketing 
campaign to drive a successful and sustainable 
outcome.$600 filming, $500 editing, $1750 AdWords, 
$500 Social Media

There is not a printed piece. But the targeted 
social media and AdWords are going to be 
focused on Massachusetts, Maine, Vermont, 
New Hampshire, Rhode Island, Connecticut, 
and New York. For the current guidelines, we’ll 
focus on Massachusetts and as the vaccine 
coverage extends and the Commonwealth 
allows, we’ll then extend the reach to the other 
areas. This digital campaign allows us the 
flexibility to reach our audiences while 
remaining sensitive to everyone’s safety.



Wenham Museum Video Promotion of the 
Patton Family Archives

$0.00 Wenham Museum celebrates childhood, interprets 
history, and explores culture for the enrichment of all 
generations in the greater North Shore community and 
beyond. The museum brings this mission to life through 
exhibitions, programs, and special events for a 
multigenerational audience in a welcoming and inclusive 
environment. Many of the museum's offerings explore 
the history and experience of family life within our 
region. A new collection intended to expand upon this 
line of programming is the Patton Family Archives. This 
vast private collection represents the lives of Joanne 
Holbrook Patton, Major General George Smith Patton, 
General George
S. Patton, Jr. and their families. It tells important stories 
about family life, community, citizenship, and service 
while connecting the public with the values to
preserve, honor, and commemorate military service, 
sacrifice, and heritage.

We plan to produce three video spots that are 
each approximately 60 seconds in length. These 
videos will feature the four
rooms where the Archives are displayed, as 
well as other highlights from the
collection (such as photos and letters) that are 
too fragile for long-term display
and exposure to light. Other footage will 
feature exteriors of the house and the
open space that surrounds it, which provides 
convenient access to trail networks
and the Ipswich River. These videos will be 
distributed digitally across the museum's social 
media channels
and through paid/sponsored media on 
Facebook, lnstagram, and YouTube.
When selecting or building audiences for 
advertisements using these videos, the
geographic reach for the ads will include

TOTALS $43,140.00


	2021

