
 
WHY JOIN THE CVB?

Funded in Part by the Massachusetts Office of Travel and Tourism



The CVB is a private, not-for-profit, destination marketing 
organization. We are responsible for promoting Essex County 
as a premier, year-round destination to travelers from around 
the world.  

Created as a Massachusetts Regional Tourism Council, we 
inspire visitation through fresh, fun and innovative marketing 
and media. We develop and nurture relationships within the 
travel industry that keep North of Boston front of mind, and 
we drive billions of dollars of visitor spending to the region 
each year.

Bottom line: we put heads in beds and cheeks in seats by 
inspiring travel enthusiasts to choose North of Boston!

WHAT IS THE CVB?



“The North of Boston CVB is attracting visitors on 
the behalf of local businesses. Without them, the 
visitors that support us could have chosen another 
region or state! 

RHONDA WOODMAN 
Woodman’s of Essex

AND HOW DO WE ATTRACT THOSE VISITORS?



OUR CHANNELS

Website
4 Million  
Annual Visitors
3+ Page Views/Visit

Facebook
357K +  
Annual Reach

Instagram
32K +  
Annual Reach

Newsletter
50K + Recipients
34% Open Rate
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8 Witch Pix 
172 Essex Street, page 39

9 Charter Street Cemetery 
51 Charter Street

10 Real Pirates Salem 
285 Derby Street, page 27

11 New England Pirate Museum 
274 Derby Street, page 27

12 Mahi Harbor Cruises 
24 Congress Street, page 20

13 Peabody Essex Museum 
161 Essex Street, page 27 

14 Salem Witch Museum
19 ½ Washington Square, page 27

15 Schooner Fame
Pickering Wharf Marina, page 20

16 Salem Maritime National 
Historic Site

       160 Derby Street

17 Derby Wharf Light Station
160 Derby Street

18 The House of the  
Seven Gables

115 Derby Street, page 28

19 Salem Ferry
10 Blaney Street, page 68

Ahoy There! 
Travel time to Boston is 55  
minutes by Ferry .
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Destination: Downtown Salem • NorthofBoston.org
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1 The Witch House 
310 ½ Essex Street, page 28

2 Witch Dungeon Museum 
16 Lynde Street, page 28

3 Die with your Boots On 
9 Church Street, page 42

4 History Alive 
32 Derby Square, page 28

5 Witch History Museum 
197 Essex Street, page 28

6 Salem Trolley 
8 Central Street, page 68
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Salem Historical Tours & 
Haunted Footsteps 

       8 Central Street, page 27

Salem

Wear your Walking Shoes 
Salem is a very walkable city with most 
destinations within a mile or less of 
each other . Not up for walking? Ride the 
Salem Trolley for a one hour tour through 
historical downtown .

Salem is an eclectic New England 
destination, rich with history, 
enchantment, and culture. 
Discover the remarkable people, 
past and present, and their impact 
on the American story.
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In 1687, Ipswich was the first to 
declare “no taxation without 
representation” and thus is  
known as the Birthplace of  
American Independence .

The Museum of Old Newbury 
in Newburyport, the Museum 
of Printing in Haverhill and the 
Industrial History Museum in 
Amesbury will delight heritage and 
industrial history buffs alike. The 
small but mighty Lynn Museum/
Lynn Arts will dazzle with indoor 
and outdoor exhibitions. When 
strolling through our seven 
designated Cultural Districts, make 
sure to include a visit to a Historic 
New England home.

Road Trip!
Treat yourself to a ride on the Essex 
Coastal Scenic Byway, a 90-mile roadway 
linking 14 coastal communities from Lynn 
to Salisbury .Featuring scenic coastal 
views, period architecture, historic sites 
and recreational opportunities, the byway 
is the perfect way to experience the vast 
heritage resources that make North of 
Boston so unique .

© John Andrews

Custom House Maritime Museum © NBCVB 

Museum of Old Newbury © Bob Watts

courtesy of Essex Heritage
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Each of the 34 communities offer 
a collection of scientific, historical, 
cultural, or artistic artifacts, and 
may serve relatively narrow fields 
of interest or cover a wide terrain of 
subject matter.

Create your own challenge to visit 
all of our lighthouses, or park 
the car in Salem and walk to the 
distinctive Salem Witch Museum. 
Walk to the iconic House of Seven 
Gables, and on your way to an 
exhibition or two at the world-
renowned Peabody Essex Museum, 
don’t miss the El Punto Art 
Museum outdoor mural gallery. 

       Our region is home to more than  
40 museums and countless heritage sites, 
perfect for an exploration of American history,  
            maritime history and personal lineage. 

Feeling a Little  
 Historic?

Test your Sea Legs
Within the footprint of Maritime 
Gloucester you’ll enjoy wooden ship 
building, schooner sails and whale 
watching excursions as well as the 
museum exhibits .

© Ann Marie Casey
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Clarence Birdseye,  
“inventor” of frozen food,  

set up his first fish processing 
factory in Gloucester in the 

1920s where his machine  
was used to quickly process 

and freeze fish.
A bronze statue of Samantha from 
the famous sitcom Bewitched 
stands in downtown Salem to pay 
tribute of the show filming its 7th 
season there .

At 1 square mile, Nahant is the 
smallest town in Massachusetts . 

“ Finding Nemo?”  More like “Finding Rockport.”  
Director and co-writer Andrew Stanton is a Rockport 
native who hid a few homages to Cape Ann in the film.

© NBCVB

Courtesy of Lynn Museum/
Lynn Arts 65Fun Facts & Other Info • NorthofBoston.org
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Marshmallow Fluff was first 
manufactured in Lynn in 1920. 
Peanut butter sandwiches have 
never been the same!

Lowell’s Boat Shop 
in Amesbury is the 

oldest continuously 
operating boat 

shop in America 
and the birthplace 

of the dory. 

Did You Know?

A Fun Tradition
First held in 1818, the Topsfield Fair is 
America’s oldest agricultural fair . 

The oldest fruit tree in the 
United States is located in 
Danvers. The Endicott Pear 
Tree was planted in the early 
1630s by Massachusetts 
Governor John Endicott and  
still stands today. 

In 1941, Bob Montana created the 
first “Archie” Comic Strip based 
on his high school  
days at Haverhill  
High School. 

Singing Beach of Manchester-by-the-Sea gets its name 
from the harmonious sounds feet make in the sand. 

Founded in 1799, the Peabody 
Essex Museum is the oldest 
continuously operating 
museum in the nation. 

© Bob Packert

© Rebecca Shackford
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HOME TO Salem, 
Gloucester, 

Newburyport 
& more

SET SAIL!
On the Water Fun

OCEAN/FARM 
 TO TABLEHERITAGE 

AND history

Nature Trails & 
OUTDOOR ESCAPES

Witches
& Pirates - YAR!

ART
& culture
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Portland, ME

Concord, NH

Manchester, NH

Worcester

Providence, RI

Boston

Newburyport

Salem

Gloucester

     With direct routes to Boston,    
  Portland and Concord, the  
           North of Boston region is a            
    perfect homebase  
for exploring New England

Explore the region’s coastal beauty on the Essex Coastal Scenic Byway, a 
90-mile byway linking 14 coastal communities from Lynn to Salisbury and 
featuring scenic views, period architecture, historic sites, recreation and 

delicious local dining options.
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from left to right: Bradley Palmer State Park, Topsfield (© Holly Perry);  Dali mural, El Punto Art 
Museum, Salem (© NBCVB); Kayaking off Crane Beach, Ipswich (© Stoney Stone)

The North of Boston region is conveniently located only minutes from Boston  
to the south and New Hampshire to the north, easily accessible to: 

• Boston Logan International Airport

• Manchester-Boston Regional Airport

• Trains arriving and departing Boston’s North Station

• Ferry Service from Boston to Salem (Spring – October)

• Continuing Ferry Service from Salem to Gloucester anticipated for the 2023 season

• MBTA Commuter Rail and Bus systems

• Cruise ships departing from Salem and Boston

• Rental Cars

So close! yet a world away

More venues listed online:  

northofboston.org
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outstanding event space
GRAND TO INTIMATE 
and everything in between. 
Our array of venues will 
accommodate your group needs 
along with stunning ocean views, 
a walk through history, and 
distinctive local cuisine. Make 
your next event unforgettable!capacity

5,000+ GUEST ROOMS
many options to meet your price point,  
size requirements and special requests

truly unique venues
HOST AN EVENT TO REMEMBER
from a castle on the coast, to a countryside  
retreat, from an elegant function space, to a 
distinctive museum

on the water
ENTERTAIN ON A SHIP
from whale watches to chartered 
cruises, your guests will love the 
maritime experience

The North of Boston Region is perfect for your 
group, meeting, or event!

• Unique accommodations and boutique inns

• Best rates on hotel rooms

• Easily accessible by car, ride share, commuter 
rail, and ferry

• 34 diverse cities and towns

• 41 Golf Courses

• 19 Lighthouses

• 36 Sandy Beaches

• 200 miles of coastline

• Distinctive one-of-a-kind shopping

• Group friendly attractions and dining

• Memorable meeting spaces

Everything you need to  
       make your next trip or event  
   flawless and memorable

from left to right: Beach chairs, Shea's Riverside Inn, Essex  
(© NBCVB); Beauport Hotel, Gloucester (Courtesy of Beauport 

Hospitality); Night cruise, Salem (Courtesy of Mahi Cruises and 
Events); Fireplace Suite at Beauport Hotel, Gloucester (Courtesy of 
Beauport Hospitality); Hammond Castle, Gloucester (© NBCVB); 

Grove at Briar Barn Inn, Rowley (Courtesy of Bramble Hospitality)

NORTH OF BOSTONMeet me
Events, Group Tours & Meetings

Our Publications

125K+ Printed copies  
distributed annually

Digital copies viewed and  
distributed at northofboston.org

Specifically 
targeted to  
Group Tour 
operators and 
Event and 
Meeting planners 
this brochure 
presents the best 
of our region in 
a beautiful and 
concise format.

Visitor  
Guide

DESTINATION
Lookbook



We reach travel enthusisasts 
across multi media 
platforms, inspiring them 
to choose North of Boston 

CARD 
GAMES.IO

T R I P B U Z Z

BRAND 
RECOGNITION



GENERATING 
ROI

Winter/Spring Campaign

Ad Spend: $29,000 

Results: $911K+  
in room nights sold in Essex 
County for the period of Febru-

ary through May

That’s an ROI of 3 to 1!  

Display Ad Campaign
September to November,  

March to April
Click Thru Rate:   19%

Compared to an  
average rate of 8%

NORTH OF BOSTONDiscover the Unexpected

PLAN YOUR ADVENTURE

BOOK YOUR STAY

NORTH OF BOSTON
Dream Sw�t

photo by: Derrick Mills

Social Media Post
Highest engagement & 

likes for Yankee year to date 

Instagram  
Giveaway
Single-Day  

Engagement  
led to  

1312
comments & 464 likes

Spring Story  
Studio Campaign

Engagement &  
Click Thru Rates: 28%

Compared to an average  
rate of 8%

Highest performance  
of all Hearst campaigns  

year to date

268 
likes



We attend many events and conferences 
throughout the year in order to personally 

network and generate referals

FORGING CONNECTIONS



FAM Tours Discover New England 
with 14 international tour operators

Brand USA Mega FAM 
Italy & Switzerland  

Brand USA Mega FAM  
UK, Ireland & Italy

By introducing writers, influencers and 
travel trade partners to the region, we:
• Educate the travel industry AND  

the traveling public

• Generate fresh, fun content  
and earned media

• Keep North of Boston top  
of mind for travelers  
around the world!



Helping 29 
Businesses

TOURISM MARKETING GRANTS
Over the last 5 years the CVB 
has partnered with >100 
local member businesses by 
awarding more than  
$302K in tourism 
marketing grants to  
promote their  
business, destination  
and events.

Members are eligible 
to apply for Tourism 
Marketing Grants to  
bolster their tourism 
marketing programs. FY20 FY21 FY22 FY23

$100,000

$80,000

$60,000

$40,000

$20,000



LOOKING FORWARD

Invest $553,725+
In Digital Advertising in key international markets

Invest $88,000+
In key international markets

Award $100,000+
In Tourism Marketing Grants

Distribute 125,000+
Annual Destination Guides

Launch a New Website
Using fun, fresh images and content to inspire  
year-round visitation

Invest $60,000+/year
In Search Engine Optimization

Develop &



“Thanks to North of Boston programs and events, we have connected 
successfully with a vibrant north of Boston business network, to local 
and regional media, and to the data and other analytics that are vital 
to succeeding in today’s competitive, complex and social media driven 
business environment. Thank you North of Boston! We wouldn’t have been 
chosen as the Best of New England by Yankee Magazine without you! 

BILL GOLDEN 
Real Pirates Salem

WANT THESE RESULTS?



HOW WE WORK WITH YOU
Promotion  
via our Channels

Advertising  
& Sponsorship Opportunities

Education  
& Networking Opportunities

• Visitor Guide Listing 
FREE with option to upgrade 

• NorthofBoston.org Listing 
FREE with option to upgrade  
to Enhanced

• Online Calendar Listings 
FREE Event Listing

• Placement in the Maria Miles  
Visitor Center (350K+ visitors 
annually)

• Sharing your events and happenings 
on our social media channels

• Our Staff continuously advocates 
for our members building aware-
ness and generating leads

• Visitors Guide Ads

• Annual Meeting & Awards  
Dinner Sponsorships

• Annual Tourism Summit  
Sponsorships

• Consumer E-blasts

• Member to Member E-blasts

• Dedicated Posts

• Cooperative Advertising

• Digital Website Ad Space

• Visitor Welcome Center  
Advertising

• Annual Tourism Summit 
Expert speakers & presentations  
to help you navigate the  
tourism market

• Sales Meetings 
Connect with members, build  
relationships, and receive sales 
leads directly from Tradeshows 
attended by the CVB

• Networking & Educational Events 
Supporting and connecting  
members throughout the year

• Virtual Programming 
Special educational seminars to 
help you grow your business

• Member E-Newsletters 
Stay informed about the MA  
tourism landscape



Special Opportunities for 2023-24
NEW MEMBER  
Dedicated E-Blast

NEW MEMBER  
Dedicated Post

Introduce your business to 1,500+ member 
and industry contacts!

This special promotion is FREE to new 
members and must be reserved within 3 
months of your join date.

Upon joining, the NBCVB promotional 
team will craft a special post promoting 
your business to our Facebook and  
Instagram followers. 

This special promotion is FREE to new 
members and will be published within 1 
month of your join date.

“It has been a pleasure being a member of the 
North of Boston CVB. The staff is super helpful 
with promoting our company and offering 
great leads for all of their members. They are 
always working very hard to promote the 
North of Boston region to make it the very best. 
JILL GRANGER 
BEST WESTERN PLUS NORTH SHORE



“The North of Boston CVB is more than a 
membership. It's an investment in our region 
and lifting all boats. The businesses are not just 
advertisers —they’re tourism family. 

STACIA COOPER  
Destination Salem

INTERESTED IN MEMBERSHIP?



Speak with our Membership Team Today

Join Now!
Rebecca Shackford
Marketing & Group  
Sales Manager
rebecca@northofboston.org
OFFICE:  978-465-6555
CELL:  603-305-0615 

Holly Perry
Digital Content Manager
Holly@northofboston.org
OFFICE:  978-465-6555
CELL: 781-696-7292


