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WHATISTHE CVB?

The CVB is a private, not-for-profit, destination marketing
organization. We are responsible for promoting Essex County
as a premier, year-round destination to travelers from around
the world.

Created as a Massachusetts Regional Tourism Council, we
inspire visitation through fresh, fun and innovative marketing
and media. We develop and nurture relationships within the
travel industry that keep North of Boston front of mind, and
we drive billions of dollars of visitor spending to the region
each year.

Bottom line: we put heads in beds and cheeks in seats by
inspiring travel enthusiasts to choose North of Boston!
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The North of Boston CVB is attracting visitors on
the behalf of local businesses. Without them, the
visitors that support us could have chosen another
region or state!

RHONDA WOODMAN
Woodman's of Essex

AND HOW DO WE ATTRACT THOSE VISITORS? =>»
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perfect for an exploration of American history,
maritime history and personal lineage.
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We reach travel enthusisasts
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to choose North of Boston
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GENERATING

ROI

7
Expedia

Winter/Spring Campaign

Ad Spend: $29,000

Results: $911K+
in room nights sold in Essex
County for the period of Febru-
ary through May

That's an ROl of 3 to 1!
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Display Ad Campaign
September to November,
March to April

Click Thru Rate:

9%

Compared to an
average rate of 8%
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BOOK YOUR STAY

chance 1o see them while they're here! From Apsil

g sghted 10 si
of the great whales of the North Attantic, North of
Boston.
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Social Media Post
Highest engagement &
likes for Yankee year to date

268

likes

HEARST

Spring Story
Studio Campaign

Engagement &

Click Thru Rates: 2 8 %

Compared to an average
rate of 8%
Highest performance
of all Hearst campaigns
year to date

Instagram
Giveaway
Single-Day
Engagement
led to

1312

comments &
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THE
smmm  [SpiRiT| BIG

NewEnglandMeetingSites.com

[~ s 2 EDESTINATION
ne/sSace EAST

- ’ I p
A——
A——
AMERICAN BUS ASSOCIATION LOS ANGELES 2024 = e —
) — N 'A _
= National Tour Association

»T-
(O\GI\ICH%q:{/f?

wiete @ cteafivn. cammanily means Aesiess

‘0’ BRIDAL
OMWQA & WEDDING SY T A
EXPO - L2 X AN @

MASSACHUSETTS

visitma.com

~—

We attend many events and conferences

throughout the year in order to personally

Vieflot (( and generate referals




FAM Tours

By introducing writers, influencers and
travel trade partners to the region, we:

* Educate the travel industry AND
the traveling public

Discover New England

with 14 international tour operators

e Generate fresh, fun content
and earned media

* Keep North of Boston top
of mind for travelers
around the world!
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TOURISM MARKETING GRANTS

Heljping 29
s

Over the last 5 years the CVB
has partnered with >{00

(ocal member busivesses by 530,000
awarding more than

$202K in tourism
marketing grants to
promote their
business, destination
and events.

$100,000

$60,000

$40,000 —

$20,000 ——

Members are eligible
to apply for Tourism
Marketing Grants to
bolster their tourism
marketing programs.

FY20 FY21 FY22 FY23




LOOKING FORWARD

Develop (-
lvest $553,725+ Distripute 125,000+

In Digital Advertising in key international markets Annual Destination Guides

lwest $88.000+ [ancfi @ New Website

In key international markets

fuard $100,000+ | $60,000+/year

In Search Engine Optimization

Using fun, fresh images and content to inspire
year-roun d visitation



fe

Thanks to North of Boston programs and events, we have connected

successfully with a vibrant north of Boston business network, to local

and regional media, and to the data and other analytics that are vital

to succeeding in today’s competitive, complex and social media driven
business environment. Thank you North of Boston! We wouldn’t have been
chosen as the Best of New England by Yankee Magazine without you!

BILL GOLDEN
Real Pirates Salem

WANT THESE RESULTS? =>



HOW WE WORK WITH YOU

Education &

& Networking Opportunities

Prowotion

via our Channels

* Visitor Guide Listing
FREE with option to upgrade

NorthofBoston.org Listing
FREE with option to upgrade
to Enhanced

Online Calendar Listings
FREE Event Listing

Placement in the Maria Miles
Visitor Center (350K+ visitors
annually)

Sharing your events and happenings
on our social media channels

Our Staff continuously advocates
for our members building aware-
ness and generating leads

Advextisi

& Sponsorship Opportunities

Visitors Guide Ads

Annual Meeting & Awards
Dinner Sponsorships

Annual Tourism Summit
Sponsorships

Consumer E-blasts

Member to Member E-blasts
Dedicated Posts
Cooperative Advertising
Digital Website Ad Space

Visitor Welcome Center
Advertising

S EV

Annual Tourism Summit
Expert speakers & presentations
to help you navigate the
tourism market

Sales Meetings

Connect with members, build
relationships, and receive sales
leads directly from Tradeshows
attended by the CVB

Networking & Educational Events
Supporting and connecting
members throughout the year

Virtual Programming
Special educational seminars to

help you grow your business

Member E-Newsletters
Stay informed about the MA
tourism landscape




Special Oppottunities for 2023-24

NEW MEMBER
Dedicated E-Blast

,( It has been a pleasure being a member of the
North of Boston CVB. The staff is super helpful
with promoting our company and offering
great leads for all of their members. They are
always working very hard to promote the

North of Boston region to make it the very best.
NEWMEMBER JILL GRANGER

Dedicated Post BEST WESTERN PLUS NORTH SHORE
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The North of Boston CVB is more than a
membership. It's an investment in our region
and lifting all boats. The businesses are not just
advertisers —they’re tourism family.

STACIA COOPER
Destination Salem

INTERESTED IN MEMBERSHIP? =
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