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MAde Possible

Trip Advisor

Social Media

Public Relations and
Familiarization Tours
VisitMA.com

A
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20247 2026

Statewide commemorations
and celebrations

Domestic and international
marketing strategy
Massachusetts250.org

Massachusetts Office of Travel & Tourism

MASSACHUSETTS 250 FILM
A

A Goal: Increase film projects
in Massachusetts

A Promoting the
Massachusetts Film Tax
Credit

A Creating film location
brochures

o o Io Io  I»

Primary markets: Canada,
UK, Germany

Discover New England
Brand USA

Travel agent training
Digital campaigns

o Io Do I

Regional Tourism Councils
(RTC)

Travel & Tourism Season
Extension (TTSE)
Destination Development
Capital (DDC) Grants
MA250

INTERNATIONAL
MARKETING GRANTS SPORTS

Large scale events like
Army/Navy Game, FIFA World
Cup, NCAA March Madness
A Small events that have
statewide impact
A Developing a statewide strategy
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S domestic & S in state & local taxes
international spending generated from tourism
billion 5.3% increase versus CY2022 billion

S S

million : million
local lodging tax collected jobs supported state lodging tax collected

+ + S

o o -
we million 76 /o billion

hosted visitors international international wages, salaries,
(international and domestic) visitors visitor spending & proprietor income

versus CYe2022
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@ MASSACHUSETTS *Data provided by Dean Runyan Associates
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North of Boston Tourism Economic Impact 2023

S direct visitor spend S earnings and salaries

up 4.1 % over CY 2022 up 9% over CY 2022
billion million

$ S

# million million
local tax receipts people employed state tax collected
up 16.7% over CY 2022 up 4.2% in CY 2022 up 6.8% over CY 2022
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MASSACHUSETTS 25§
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revolution %

Ingenuity has always felt at home in
Massachusetts. Ifs always been a place
whers people and businesses can thrive.

It began with our revolutionary spirit
and confinues with revolutionizing every
aspect of life. From healthcare fo higher

education, we've always been the leaders
4| ininnovation and firsts. Be a part of what's

nextin Massachusetts

THE FIRSTRIDEOFTHE

. o . ?Z;A | AMERICAN REVOLUTION
Our First 250 was - |

massachusetts250.org

- | ¢ Revolutions start here.
Revolutionary. D & __ Q/\

The firs The first “The firs!
 basketball ' publicpark. jelairplane
game 3 : _engipe.

#OURFIRST250

» COME SEE WHAT'S NEXT
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INTERNATIONAL MARKETING — e

GREATER BOSTON &
NORTH OF BOSTON
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DESTINATION
DEVELOPMENT
GRANTS

Destination Development
Grants support projects that
enhance tourism infrastructure,
promote sustainable growth,
and improve overall visitor
experience.
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MASSACHUSETTS FILM OFFICE

[ iror | e | o vem
NARENREADAND | THEBOLD.BOUGIE | NANTUCKET WINE & FOOD | TOPLANYERS
THEWATERFALL | HOLIDAY GIFT GUIDE |  FESTIVAL UNCORKED 2024

FINALLY READY
ror ITS CLOSE-UP.

MA

Learn more at mafilm.org = Office .
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Get In Touch!
Kate Fox, Executive Director Daniela DeCaro, Bob Van Dam, Massachusetts Film Office
Kate.Fox@mass.gov Special Projects Manager Research Director Meg Jarrett, Director
Daniela.Decaro@mass.gov Bob.VanDam@mass.qgov Meg.Jarrett@mass.gov
Charlie Ticotsky,
Deputy Director Sheila Green, Marc Zappulla, Grant & Earmark John Alzapiedi,
Chatrlie.Ticotsky@mass.gov MAZ250 Coordinator Coordinator Assistant Director
Sheila.Green@mass.qgov Marc.Zappulla@mass.gov John.J.Alzapiedi@mass.qgov

Julie Arrison-Bishop .
: : Abbey Phillips ,
Director of Marketing : L Catherine Onasanya,
. . . Director of Communications ..
Julie.Arrison-Bishop@mass.qov o . Administrator
Abigail.E.Phillips@mass.gov .
catherine.onasanya@mass.qov

Phyllis Cahaly, Director of
Partnership Marketing
Phyllis.Cahaly@mass.gov

Quincey Roberts,
Director of Special Events
Quincey.Roberts@mass.gov

Kevin Clang,
Website Manager
Kevin.P.Clang@mass.gov

Zoe Sala
Marketing Manager
Zoe.Sala@mass.gov
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Convention & Visitors Bureau

WHAT IS THE CVB?

The CVB is a private, not-for-profit, destination marketing
organization. We are responsible for promoting Essex County
as a premier, year-round destination to travelers from around
the world.

Created as a Massachusetts Regional Tourism Council, we
inspire visitation through fresh, fun and innovative marketing
and media. We develop and nurture relationships within the
travel industry that keep North of Boston front of mind, and
we drive billions of dollars of visitor spending to the region
each year.

Bottom line: we put heads in beds and cheeks in seats by
inspiring travel enthusiasts to choose North of Boston!



The North of Boston CVB is attracting visitors on
the behalf of local businesses. Without them, the
visitors that support us could have chosen another
region or state!

AND HOW DO WE ATTRACT THOSE VISITORS? | =»



OUR PLATFORMS

Website

Plan your visit to

Nerth of Poston

Massachusetts
today!

GET FREEGUIDE —

North of Boston is home to the 34 cities and towns of

Essex Countv. Located only minutes from Boston,

acehook

North of Boston

W8

BOSTO

North of Boston
6.3K | « 7.6K follo

The North of Boston Convention and Visitors
Bureau, Inc. (NBCVB) is a membership based
organization.

Sign Up Message

Like

Posts About Videos Photos More v

Details

lastagram

visitnorthofboston Q

1,105 6,71 793
Posts Followers Following

Visit North Of Boston

Tourist Information Center

% Discover Salem, Gloucester, Marblehead & more!
2. Plan your visit to North of Boston today!

1 Tag us to be featured using #VisitNorthOfBoston

@ Slinks
68 Followed by 3thoughtcreative and

meetbostonusa

Following v Message Contact

= =
:*‘“ =]

Marblehead  Gloucester Rowley

\lsit NORTHBOSTON .

May You Make the Time for
Adventure this Month

May means all of the things we love the most
Our flowers are blooming, our birds are chirping
and our outdoor patios, farms, and seasonal
businesses are welcoming visitors for a whole
new season! Our local charters, cruises, and
whale watches return to the waters and
passengers are jumping aboard to experience
the beauty of the North Shore from sea.
Mother's Day is just two short weeks away and
Memorial Day is right around the comer too!
Before long summer will be in full swing and we
just want it to slow down a bit 50 we can savor it
alll Excitement awaits you everywhere North of
Boston this month. May you get out and enjoy it!
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Restaurant Amplification Program
A Collaboration with Tast e of Massachusetts

March ¢+ December 2024

Content was captured at 33 restaurants and locations, garnering the following results:

TOTAL AVERAGE PER VIDEO

Newsletter open rate 366,000 10,500

FB Photo Collage 1.3 Million 44,000

FB Posts 2 Reel 1.2 Million 33,000
Instagram Reel 1 Million 28,600

TikTok Video 1.7 Million 48,500

Google Reviews 670,000 24,000

LinkedIn 65,000 1,300

Total 6.3 Million

@ MASSACHUSETTS
visitma.com
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Our Publications
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PR SETSAIL!
Eat U(w«' ) n the Water Fun

Z F v T
North of Boston is home Um 3 - b “l“ . -
to an amazing selection ol . -
of the freshest locst seatood, mom & pop
diners, and one of the most delighthully
S0 in New England!
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North of Boston region is a
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4LV MASSACHUSETTS
Jisitma.com Convention & Visitors Bureau

you need to

make your next trip or event
flawless and |




BRAND
RECOGNITION

We reach travel enthusisasts

across YV[M,&L YV[C(/{M
01'WS, inspiring them

to choose North of Boston

npr

I ra Ve I EAST COAST TRAVELER

TASTE TOUR

NEWS
BOSTON
camD
CcCamnesS.10
The
Weather
Channel
TRIPBUZZ Newsweek
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Psiychology Today
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EVERY DETAIL FOR YOUR SPECIAL DAY!

PLAN YOUR NEXT GETAWAY
AT NORTHOFBOSTON.ORG

NORTHs{BOSTON

B ) EVERY DETIAL FOR YOUR SPECIAL DAY!
vy A Morys ay | D' \N
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S NORTH#BOSTON

@ (v BN .‘ 3 GET TO KN OW S e——
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eres ’
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BOSTON ceawa -3y - @REEG'I?N Lexington, Concord, Salem, Gloucester
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photo © Amanda Johnston

NORTH
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ocean adventures
New England charm

cultural sites

PLAN YOUR NEXT GETAWAY
= AT NORTHOFBOSTON.ORG

ARTS &
CULTURE

(o)
MASSACHUSETTS
visitma.com

2 REVOLUTIONARY

HISTORY

ONE-OF-
A-KIND

‘ EXPERIENCES
w'v@‘h.».

Image Credits (top to bottom): Dali Mural in Salem © NBCVB;
Glover’s Regiment Marblehead © Bryan Ruocco; courtesy 7 Seas Whale
Watch, Gloucester © Amanda Johnston; Gloucester Lobster Rolls photo
provided by Blue Collar Lobster

DISCOVER ALL
THERE IS TO SEE AT
NORTHOFBOSTON.ORG

MASSACHUSETTS

vnsutma com
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Get to Know

the Region Just North of Boston

T

SO

NORTEF
BOSTO

exciting arts & culture

heritage & historic sites 3
natural beauty :
scrumptious local food = =

L —

#
MASSACHUSETTS
visitma.com. -

MASSACHUSETTS

visitma.com

PLAN YOUR NEXT GETAWAY
AT NORTHOFBOSTON.ORG

MASSACHUSETTS
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NORTH BOSTON

Convention & Visitors Bureau

coastal escapes ¢ ecclectic dining  special events & culture
PLAN YOUR NEXT GETAWAY AT NORTHOFBOSTON.ORG

908 | Do
RTH
BOSTO

EVERY DETAIL FOR
YOUR SPECIAL DAY!
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Photo courtesy of
Cider Hill Farm MASSACHUSETTS
visitma.com

Get to Know the Region }
Just North of Boston
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GCet to Know the Region }
Just North of Boston
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