
WHY JOIN 
THE CVB?

Funded in part by the Massachusetts Office of Travel and Tourism



The CVB is a private, not-for-profit, destination marketing 
organization. We are responsible for promoting Essex County 
as a premier, year-round destination to travelers from around 
the world.  

Created as a Massachusetts Regional Tourism Council, we 
inspire visitation through fresh, fun and innovative marketing 
and media. We develop and nurture relationships within the 
travel industry that keep North of Boston front of mind, and 
we drive billions of dollars of visitor spending to the region 
each year.

Bottom line: we put heads in beds and cheeks in seats by 
inspiring travel enthusiasts to choose North of Boston!

WHAT IS THE CVB?



“The North of Boston CVB is attracting visitors on 
the behalf of local businesses. Without them, the 
visitors that support us could have chosen another 
region or state! 

RHONDA WOODMAN 
Woodman’s of Essex

AND HOW DO WE ATTRACT THOSE VISITORS?



OUR PLATFORMS
Website
4M +  
Page Views
northofboston.org

Facebook
5M +  
Annual Reach

10.1M + Views
@visitnorthofboston

Instagram
237.3K +  
Annual Reach

615.5K + Views
@visitnorthofboston

Newsletter
34% Open Rate



DERBY STREET

ESSEX STREET

114
CHURCH STREET

BRIDGE S
TREET

CHESTNUT ST.

FORT AVE.

WEBB STREET

TURNER STREET
HAWTHORNE

BLVD.WASHINGTON

STREET

CONGRESS

STREET

Salem Common

1

2 8

3

7
4

9
5 6

16

10
1211

13

14

15
17

18

Turner’s
Seafood

Village 
Tavern

Rockafellas

Sea Level
Oyster Bar

Finz Seafood 
& GrillBarrio Tacos

Hampton Inn & 
Suites Salem

Salem Waterfront 
Hotel & Suites

Hawthorne
Hotel

The Merchant

The Hotel Salem 
& The Roof Salem

Dead Horse
Beach

Phiips
House

Leslie’s
Retreat

8 Charter Street Cemetery 
51 Charter Street

9 Real Pirates Salem 
285 Derby Street, page 33

10 New England Pirate Museum 
274 Derby Street, page 33

11 Destination Salem Visitor 
Information Center

       245 Derby Street

12
 

Mahi Harbor Cruises 
24 Congress Street, page 26

13 Peabody Essex Museum 
161 Essex Street, page 33

14 Salem Witch Museum
19 ½ Washington Square, page 34

15 Salem Maritime 
National Historic Site

       160 Derby Street

16 Derby Wharf Light Station
160 Derby Street

17 The House of the 
Seven Gables

       115 Derby Street, page 34

18 Salem Ferry
10 Blaney Street, page 72

Ahoy  There! 
Travel time to Boston is 55 
minutes by Ferry.
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1 The Witch House 
310 ½ Essex Street

2 Witch Dungeon Museum 
16 Lynde Street, page 34

3 History Alive 
32 Derby Square

4 Witch History Museum 
197 Essex Street, page 34

5 Salem Trolley 
8 Central Street, page 72
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Salem Historical Tours & 
Haunted Footsteps 

       8 Central Street, page 52

7 Witch Pix 
172 Essex Street, page 39

Salem Salem is an eclectic New England 
destination, rich with history, 
enchantment, and culture. 
Discover the remarkable people, 
past and present, and their impact 
on the American story.
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250 Years of
         Revolutionary History

To plan your perfect walk 
through history, we suggest the 
following resources:

• Northofb oston.org/250

• Massachusett s250.org

• EssexHeritage.org

• GloversRegiment.org

• HistoricNewEngland.org

and the ever evolving calendar of events 
on NorthofBoston.org

In the gap between the Boston Tea 
Party and the Batt le of Lexington and 
Concord, Essex County was the acting 
seat of government and played a 
pivotal role in the times.  

Learn the history of the Patriots 
from the time, including the women 
left behind to run farms, shops, and 
households. Discover how local life and 
the armies were supported by people 
who were Black, Indigenous, Asian, 
and a variety of other identities.

Travel the Essex Coastal Scenic Byway 
to explore the home of the Maritime 
Atlantic trade routes to see how events 
in Essex County infl uenced events 
throughout the world.

A
TTR

A
C

TIO
N

S

Att ractions: Museums & Heritage • NorthofBoston.org

Glover's Reiment Marblehead 
© Bryan Ruocco
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Beverly
• Historic Beverly

Marblehead
• Fort Sewall
• The Spirit of ‘76 painting 

located at Abbot Hall 

Salem
• Leslie’s Retreat
• Salem Custom House 

and National Historic Site
• Peabody Essex Museum: 

Maritime Art & History 
Collection

Newburyport
• Newburyport Custom 

House Maritime Museum
• Museum of Old Newbury

Boston

The region just North of Boston (Essex 
County) is steeped in American history 
and heritage sites. The birthplace of the 
US Navy, Coast Guard and National 
Guard is slso the place where the fi rst 
blood of the Revolutionary War was 
spilled, and home to the fi rst soldier 
killed. From Alexander Hamilton and 

John Hancock to John Glover and the 
Marblehead Men, the region off ers 
fascinating opportunities to explore  the 
people, events and batt les that shaped 
the formation of the United States.

250 Years of
         Revolutionary History
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Andover/
North Andover

• Addison Gallery 
of American Art

• North Andover 
Historical Society

Gloucester
• Cape Ann Museum
• Maritime Gloucester

NorthofBoston.org • 2025-26 Visitor Guide & Group Planner30

BONUS MOVIE LOCATIONS
If you have extra time, add these stops:

• Haverhill & Lynn (Joy, 2015) – 
Spot locations from Jennifer 
Lawrence’s inspiring fi lm.

• Bakers Island Light (Manchester 
by the Sea, 2016) – A breathtaking 
lighthouse featured in the fi lm.

• Rockport & Ipswich (Mermaids, 
1990) – Follow in Cher’s footsteps 
through these picturesque towns.

Essex County is a movie lover’s 
paradise. Grab your camera, explore 
the sets, and make your own 
cinematic memories!

courtesy of Essex Heritage

courtesy of The Trustees
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IPSWICH & 
ROCKPORT 
From historic estates to quaint coastal 
streets, these stops are all about 
elegance and charm.

• Crane Estate, Castle Hill (Litt le 
Women, 2019 & Ghosts of 
Girlfriends Past, 2009) – Stroll 
through this grand estate that played 
a major role in both fi lms.

• Bearskin Neck, Rockport (The 
Proposal, 2009) – This charming 
street is a must-see for rom-com fans.

SALEM & 
MARBLEHEAD
Fans of the Sanderson Sisters will love 
exploring all sites, including:

• Ropes Mansion, Salem (Hocus 
Pocus, 1993) – Visit Allison’s house 
from this Halloween classic.

• Salem Common (Hocus Pocus, 1993) 
– A must-visit for fans 

• Pioneer Village, Salem (Hocus 
Pocus, 1993) – Step into a colonial-era 
sett ing seen in the movie.

• Old Burial Hill Cemetery, 
Marblehead (Hocus Pocus, 1993) 
– A perfect stop for those who love 
spooky movie history.

• Peabody Essex Museum, Salem 
(Bride Wars, 2009) – This elegant 
venue was a backdrop for wedding 
drama between Kate Hudson and 
Anne Hathaway.

Dinner: Feast at Finz for dockside 
seafood, located on Salem’s iconic 
Pickering Wharf. 

Fun Facts & Other Info • NorthofBoston.org

A Movie
    Buff 's Guide 

to the     region just North of Boston
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With its charming coastal towns, historic 
landmarks, and stunning waterfronts, 
North of Boston is a favorite fi lming 
location for Hollywood hits. Whether 
you're a fi lm fanatic or just love 
exploring beautiful places, this itinerary 
will guide you through the most iconic 
movie locations in the region.

GLOUCESTER 
Kick off  your cinematic adventure in 
Gloucester, a town that’s been at the 
heart of many famous fi lms.

• The Crow’s Nest (The Perfect Storm, 
2000) – Grab a drink at the legendary 
bar where George Clooney’s crew set 
sail. The real bar exists, even if the 
movie fi ctionalized its location!

• Maritime Gloucester – A great 
spot to soak in the town’s maritime 
heritage, featured in The Perfect Storm.

• Halibut Point State Park (CODA, 
2021) – Wander through the stunning 
rock quarries seen in this Oscar 
winning Best Picture fi lm.

• Shalin Liu Performance Center 
(CODA, 2021) – In the fi lm, this 
venue doubles as Berklee College 
of Music. Catch a live show while 
you're there!

MANCHESTER-BY-
THE-SEA & ESSEX
From award-winning dramas to rom-
com favorites, this region has it all.

• Fibber McGee’s Bar, Beverly 
(Manchester by the Sea, 2016) – A 
must-visit for fans of the fi lm.

• The Proposal House (The Proposal, 
2009) – Sorry, Alaska, this dreamy 
oceanfront estate is actually in 
Manchester-by-the-Sea!

Lunch: Grab a bite at Woodman’s of 
Essex—featured in Grown Ups, this 
family-owned restaurant also invented 
the fried clam!   

NorthofBoston.org • 2025-26 Visitor Guide & Group Planner

Salem,Gloucester, 
Newburyport & moreVisit
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Gloucester

     With direct routes to Boston,    
  Portland and Concord, the  
           North of Boston region is a            
    perfect homebase  
for exploring New England

Explore the region’s coastal beauty on the Essex Coastal Scenic Byway, a 
90-mile byway linking 14 coastal communities from Lynn to Salisbury and 
featuring scenic views, period architecture, historic sites, recreation and 

delicious local dining options.
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from left to right: Bradley Palmer State Park, Topsfield (© Holly Perry);  Dali mural, El Punto Art 
Museum, Salem (© NBCVB); Kayaking off Crane Beach, Ipswich (© Stoney Stone)

The North of Boston region is conveniently located only minutes from Boston  
to the south and New Hampshire to the north, easily accessible to: 

• Boston Logan International Airport

• Manchester-Boston Regional Airport

• Trains arriving and departing Boston’s North Station

• Ferry Service from Boston to Salem (Spring – October)

• Continuing Ferry Service from Salem to Gloucester anticipated for the 2023 season

• MBTA Commuter Rail and Bus systems

• Cruise ships departing from Salem and Boston

• Rental Cars

So close! yet a world away

More venues listed online:  

northofboston.org
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outstanding event space
GRAND TO INTIMATE 
and everything in between. 
Our array of venues will 
accommodate your group needs 
along with stunning ocean views, 
a walk through history, and 
distinctive local cuisine. Make 
your next event unforgettable!capacity

5,000+ GUEST ROOMS
many options to meet your price point,  
size requirements and special requests

truly unique venues
HOST AN EVENT TO REMEMBER
from a castle on the coast, to a countryside  
retreat, from an elegant function space, to a 
distinctive museum

on the water
ENTERTAIN ON A SHIP
from whale watches to chartered 
cruises, your guests will love the 
maritime experience

The North of Boston Region is perfect for your 
group, meeting, or event!

• Unique accommodations and boutique inns

• Best rates on hotel rooms

• Easily accessible by car, ride share, commuter 
rail, and ferry

• 34 diverse cities and towns

• 41 Golf Courses

• 19 Lighthouses

• 36 Sandy Beaches

• 200 miles of coastline

• Distinctive one-of-a-kind shopping

• Group friendly attractions and dining

• Memorable meeting spaces

Everything you need to  
       make your next trip or event  
   flawless and memorable

from left to right: Beach chairs, Shea's Riverside Inn, Essex  
(© NBCVB); Beauport Hotel, Gloucester (Courtesy of Beauport 

Hospitality); Night cruise, Salem (Courtesy of Mahi Cruises and 
Events); Fireplace Suite at Beauport Hotel, Gloucester (Courtesy of 
Beauport Hospitality); Hammond Castle, Gloucester (© NBCVB); 

Grove at Briar Barn Inn, Rowley (Courtesy of Bramble Hospitality)

NORTH OF BOSTONMeet me
Events, Group Tours & Meetings

Our Publications

125K+ Printed copies  
distributed annually

Digital copies viewed and  
distributed at northofboston.org

Specifically 
targeted to  
Group Tour 
operators and 
Event and 
Meeting planners 
this brochure 
presents the best 
of our region in 
a beautiful and 
concise format.

Annual 
Visitor  
Guide

Destination
Lookbook



We reach travel enthusisasts 
across multi media 
platforms, inspiring them 
to choose North of Boston 

CARD 
GAMES.IO

T R I P B U Z Z

BRAND 
RECOGNITION



GENERATING 
ROI

January-May Campaign

Ad Spend: $39,921 

Results: 7.2K 
Room Nights Sold in Essex 
County, Generating $5.17 

million in revenue. 

That’s an ROI of 129.5%!

Paid Search: 8.8 CTR 
Paid Display: .8% CTR

Google Discover: 1.9% CTR
META Ads:  

58.1% Engagement
YouTube: 82.4% Completion

Digital Marketing  
& Promotion

S�WorthyWICKED

MAKE Waves
photo: © Amanda Johnston, 7 Seas Whale Watch

Holidays, Winter and  
Early Spring Campaign

Lead Generation Campaign

Engagement: 91K
Click Thru Rates: 44%

Compared to an average  
rate of 8%

Highest performance  
of all Hearst campaigns  

year to date

11,617 New Leads

Email Open Rate: 42%
Facebook Reach: 1.9M 

an increase of 506%!

1.2M+
reader distribution, 

New England Today 
text ads: avg. 16% CTR
New England Traveler: 

85% Open Rate
Facebook Paid Partnership: 
avg. engagement 180 /post

Exceeded industry 
standard of .08% CTR 
in EVERY catagory!



We attend many events and conferences 
throughout the year in order to personally 

network and generate referals

FORGING CONNECTIONS



FAM Tours

Discover New England 
with 14 international tour operators

Group Tour 
Schooner Fame Salem

By introducing writers, 
influencers and travel trade 
partners to the region, we:
• Educate the travel industry 

AND the traveling public

• Generate fresh, fun content  
and earned media

• Keep North of Boston top  
of mind for travelers  
around the world!



Supporting 36 
Business Partners

TOURISM MARKETING 
GRANTS

Over the last 5 years the  
CVB has partnered with 
>120 local member 
businesses by awarding more 
than $382K in tourism 
marketing grants to promote 
their business, destination  
and events.

Members are eligible to apply for Tourism Marketing 
Grants to bolster their tourism marketing programs. 

FY21 FY22 FY23 FY24 FY25

$100,000

$120,000

$80,000

$60,000

$40,000

$20,000



LOOKING FORWARD

Invest 
in Digital Advertising in key domestic 
and international markets

Award
Tourism Marketing Grants

Develop & Distribute  
Print & Digital Annual Destination Guides

Invest  
in SEO
Marketing to keep the CVB and 
it's members front of mind in 
all search results while growing 
website traffic.

Invest
In developing marketing creative across all our  
platforms that inspires travel to the region.



“Thanks to North of Boston programs and events, we have connected 
successfully with a vibrant north of Boston business network, to local 
and regional media, and to the data and other analytics that are vital 
to succeeding in today’s competitive, complex and social media driven 
business environment. Thank you North of Boston! We wouldn’t have been 
chosen as the Best of New England by Yankee Magazine without you! 

BILL GOLDEN 
Real Pirates Salem

WANT THESE RESULTS?



HOW WE WORK WITH YOU
Promotion  
via our Platforms

Advertising  
& Sponsorship Opportunities

Education  
& Networking Opportunities

• Visitor Guide Listing 
FREE with option to upgrade 

• NorthofBoston.org Listing 
FREE with option to upgrade  
to Enhanced

• Online Calendar Listings 
FREE Event Listing

• Placement in the Maria Miles  
Visitor Center (350K+ visitors 
annually)

• Sharing your events and happenings 
on our social media channels

• Our staff continuously advocates 
for our members building aware-
ness and generating leads

• Ad opportunities on  
Northofboston.org

• Visitor Guide Ads

• Annual Meeting & Awards  
Dinner Sponsorships

• Annual Tourism Summit  
Sponsorships

• Consumer E-blasts

• Member to Member E-blasts

• Dedicated Posts on Social Media

• Cooperative Advertising

• Visitor Welcome Center  
Advertising

• Annual Tourism Summit 
Expert speakers & presentations  
to help you navigate the  
tourism market

• Sales Meetings 
Connect with members, build  
relationships, and receive sales 
leads directly from Tradeshows 
attended by the CVB

• Networking & Educational Events 
Supporting and connecting  
members throughout the year

• Virtual Programming 
Special educational seminars to 
help you grow your business

• Member E-Newsletters 
Stay informed about the MA  
tourism landscape



Member-Only Opportunities

ADVERTISING ON THE CVB’S DYNAMIC WEBSITE,  
a top-performing website across all search engines.  
We’re investing $40K to our SEO marketing to put your business  
in front of nearly 4M website visitors.

GET IN FRONT OF 300,000 + TRAVELERS
Place your brand in front of the 300K+ people who will make their  
first stop in MA at Maria Miles Visitor Center in Salisbury.

DEDICATED EMAIL BLASTS
Deliver your targeted tourism message to our member network with 
member 2 member and visitor database opportunities.
 
GUEST BLOGS 
As an expert in your field, we want to hear from you! Take advantage 
of our Guest Blog to shine a light on your area of expertise with our 
engaged online audience. Not only will you be our subject matter 
expert, but we'll also hyperlinked directly to your business, driving 
traffic and visibility to your website!

FREE for NEW Members: 
BUSINESS TO BUSINESS EMAIL 
INTRODUCTION
What a great way to introduce your business to 
1,500+ member and industry contacts!  Within 
the first 60 days of joining we’ll work with you 
to craft a message that’s sure to grab attention 
in our business community.
 
DEDICATED SOCIAL MEDIA POSTS
Upon joining, the NBCVB promotional team 
will craft a special post promoting your 
tourism targeted business to our Facebook and 
Instagram followers. This special promotion is 
FREE to new members and will  
be published within 1 month  
of your join date.



Speak with our Membership Team Today

Join Now!
Rebecca Shackford
Marketing & Group  
Sales Manager
rebecca@northofboston.org
OFFICE:  978-465-6555
CELL:  603-305-0615 

Holly Perry
Digital Content Manager
Holly@northofboston.org
OFFICE:  978-465-6555
CELL: 781-696-7292


