NORTHg¢ AG BOSTON

ConventionV & Visitors Bureau

WHY JOIN
THE CVB?



NORTH
BOSTON

Convention & Visitors Bureau

INORTHy¢
BOSTO

WHATISTHE CVB?

The CVB is a private, not-for-profit, destination marketing
organization (DMOQO). We are responsible for promoting Essex
County as a premier, year-round destination to travelers from
around the world.

As your Regional Tourism Council (RTC) we inspire visitation
through fresh, fun and innovative marketing and media. We
develop and nurture relationships within the travel industry
that keep North of Boston front of mind. We drive billions of
dollars of visitor spending to the region each year.

Tourism is a billion-dollar industry in Essex County and a vital
driver of the regional economy. From leisure and business
travel to sports tournaments, weddings, group tours, and
special events, visitors fuel local businesses, support jobs, and
strengthen communities throughout the region.



The North of Boston CVB is attracting visitors on
the behalf of local businesses. Without them, the
visitors that support us could have chosen another
region or state!

AND HOW DO WE ATTRACT THOSE VISITORS? | =»



OUR PLATFORMS
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Digital (Creative

Our "More to the Story" digital ad campaign
funnels to our highly visited landing pages
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RATING

L]
Expedia
April-June Campaign

Ad Spend: $39,921

Results:
2,500 Room Nights Sold in
Essex County, Generating $2
million in revenue.

That's an ROI of 25%!

Digital Marketing
& Promotion

Exceeded A
wndustry standards!

Paid Search Ads:
FY26 CTR 19.2%
(industry standard: 5%)

Custom Intent Display Ads:

FY26 CTR 1.26%
(industry standard: .25%

META Ads:
CTR 1.84%
(industry standard: 1%)
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Email deliveries: 608,569
Opens: 285,648
Webpage Views: 6,620
Article Clicks: 13,092
Engagement Rate: 43%

Avg. Engagement Time:
4 minutes
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Summer and Fall for the
Arts Campaigns

Engafements/Reads:

08K

Impressions:
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Click Thru Rates:

0.28%

Average Session Duration:
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Destination
Immersions
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By introducing writers,
influencers and travel trade
partners to the region, we:

* Educate the travel industry
AND the traveling public

e Generate fresh, fun content
and earned media

* Keep North of Boston top
of mind for travelers
around the world!

Brand USA

with 14 international tour operators




TOURISM MARKETING
GRANTS

Over the last 5 years the
CVB has partnered with

>160 local member
businesses by awarding more

than $471{K in tourism
marketing grants to promote
their business, destination
and events.

Members are eligible to apply for Tourism Marketing
Grants to bolster their tourism marketing programs.
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Thanks to North of Boston programs and events, we have connected
successfully with a vibrant north of Boston business network, to local

and regional media, and to the data and other analytics that are vital

to succeeding in today’s competitive, complex and social media driven
business environment. Thank you North of Boston! We wouldn’t have been
chosen as the Best of New England by Yankee Magazine without you!

WANT THESE RESULTS?

-



LOOKING FORWARD

Award

Tourism Marketing Grants

lvest

= IN DIGITAL ADVERTISING

in key domestic and international markets, and the niche 2N

markets of sports, weddings, meetings, and group tour. i \‘;I“m |
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marketing to keep the CVB and its members front of mind in ) )

all search results, including Al while growing visitation. ‘/S r‘/ 0

- IN DEVE LOPING MARKETING Print & Digital Annual Destination Guides

creative across all our platforms that inspires travel

to the region.



HOW WE WORK WITH YOU

Prowotion

via our Platforms

Visitor Guide Listing
FREE with option to upgrade

NorthofBoston.org Listing
FREE with option to upgrade
to Enhanced

Online Calendar Listings
FREE Event Listing

Placement in the Maria Miles
Visitor Center (350K+ visitors
annually)

Sharing your events and happenings

on our social media channels

Our staff continuously advocates
for our members building aware-
ness and generating leads

Collaboration

Share Content: Photos & Video

Social Media: Reshare, Tag Us,
Invite us to collaborate

Post your events to our
events calendar

Host destination
Immersions (FAM)

Particiapte in giveaways
and contests

Attend/Sponsor Industry Events
& Educational Workshops

N

Education

& Networking Opportunities

Annual Tourism Summit
Expert speakers & presentations
to help you navigate the
tourism market

Sales Meetings

Connect with members, build
relationships, and receive sales
leads directly from Tradeshows
attended by the CVB

Networking & Educational Events
Supporting and connecting
members throughout the year

Virtual Programming
Special educational seminars to

help you grow your business

Member E-Newsletters
Stay informed about the MA
tourism landscape




Member-QOnly. Oppottunities
Ad opportunities on northofboston.org
Visitor Guide Ads
Annual Tourism Awards Sponsorships
Annual Tourism Summit Sponsorships
Consumer E-blasts
Member to Member E-blasts
Cooperative Advertising

Visitor Welcome Center Advertising

FREE for NEW Members:

BUSINESS TO BUSINESS EMAIL
INTRODUCTION

What a great way to introduce your business to
1,500+ member and industry contacts! Within
the first 60 days of joining we’ll work with you
to craft a message that’s sure to grab attention
in our business community.

DEDICATED SOCIAL MEDIA POSTS

Upon joining, the NBCVB promotional team
will craft a special post promoting your
tourism targeted business to our Facebook and
Instagram followers. This special promotion is
FREE to new members and will

be published within 1 month

of your join date.




Jout Now!
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